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2. 2017 Trend Preview
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PIGMENT COLOR FOR MAKE-UP
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Consumer Survey BPC (20154 ZAt, n=20,530)

' Q. When you last purchased a skin care product,

which of the product features listed below most influenced your choice?

GLOBAL RESULTS x SUITED TO MY SKIN TYPE x

M selected M Selected Mot Selected
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Suited to my skin type, 2015 0% 0ok

u Australia 201 I 939
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Strong or well known brand, 2015
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Euromonitor international SKIN CARE OUTLOOK ACROSS THE GLOBE & ASIA PACIFIC JULY 2016
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Key Word 2: Defining MakeUP
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Key Word 2: WELCOME Green
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HEALTHY LIVING JUST GOT THAT EASY

Ratings for more than 120,000 food and personal care
products, now at your finger tips.
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Key Word 2: Ultimate-Fusion
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Key Word 2: Ultimate-Fusion
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